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COURSE OUTLINE   

BA 1090 3(3-0-0)UT – Introduction to Marketing 
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Delivery Modes:
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Final Exam 
 

Like the midterm 
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 to marketers.  What is VIRAL MARKETING? 
 

-Discuss the following influences on consumer behavior: AGE and LIFE CYCLE,  
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Week 12   IMC: Sales Promotion, Public Relations, Experiential Marketing and Personal Selling 

    

  - What is DIRECT MARKETING?  What is DIRECT RESPONSE                    Chapter 15 

    ADVERTISING? Briefly describe the following direct response tools: 

   DIRECT MAIL, DIRECT RESPONSE TV, CATALAOGUES, and 

TELEMARKETING, 
 

- What is ONLINE ADVERTISING?  Briefly describe 8 forms of  

Online Advertising.  What are the advantages and disadvantages?           Case 4 

   

Week 13  Price Strategy and Determination 

    

-Influences on Price, nature of the market 

- Consideration of Channel Members           Chapter 10 

-Pricing Objectives Influence Price Decisions 

-Pricing Methods 

- Pricing and the Law  

 

 

Week 14  Price Management 

-Pricing Policies          Chapter 11 

  -Source Pricing and Offering Discounts      

- Leasing as a Pricing Option      

 

  Final Exam  

Final Exam - T.B.A 

 


