Tips for Succeeding in this Course



Key Dates

Week 1 Mktg Fundamentals Quiz  Week 8
Week 2 Chapter 1 Quiz Week 9
Week 3 Chapter 2 Quiz Week 10
Week 4 Chapter 7 Quiz Week 11
Week 5 Chapter 6 Quiz Week 12
Week 6 Chapter 4 Quiz Week 13
Week 7 Mid Term Exam Final’s Week

In Class Activities
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Chapter 5/8 Quiz
Chapter 9/3 Quiz
Chapter 9/12 Quiz
Chapter 12/14 Quiz
Chapter 14/15/16 Quiz
Chapter 10 Quiz

Final Exam
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Course Objectives
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Winter 2004 Class Schedule

Date Topics / Key Questions Reading

Week 3 Marketing Environment
Chapter 2 Quiz -
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Date
Week 6

Winter 2004 Class Schedule
Topics / Key Questions Reading

Consumer Behavior
Chapter 4 Quiz

; i

Def'ne CON ¢ ME¥ BE“A 'OV . n Y Conc! erBg, s orreferred o Chapter 4
& o0 VWX ]

D*c k) enf ence of C ‘LY AE .nd, “BC ‘LY A Eonconc! er

g, o701, r >

Ly e, OGALCLA | E | ‘¥ doec, OCGALCLA , ‘nf enced yer

oo or® Exp sy, yYYNCOME ynd, O¥ALCLA | e dfferen

ced engq'on ries, K 4t +¥ ESENENCE 40 P2

D#%c ey e fo ¥ ‘ng “nf encec on cohc }_er bg, . /0or° #AM'»LY/ )

OCC 7PAT:ON/ ECONOM:C C¥ C #M TANCE /Li F 1YLE/’nd, EL _CONCEPT,
Pre/ng %5, oq cen .MOV: E ond o NEED, ERp ot ¥ MA LOS
“EY AY C*Y 4ppec 0@ yng g, 5,01, S S

Exp o1y, ELECT: EEXPQ AE/dpedl, v, Td 4.3 ., Vd. 1.9\59{_/ Va 0.8
{ { ‘ { i
.

33/ Yd
)






1introduction to Marketing Fall 2003

Winter 2004 Class Schedule

Date Topics / Key Questions Reading

Week 12 Promotion / Direct Marketing
Chapter 14, 15, and 16 Quiz -
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Week 13 Price
Chapter 10 Quiz -
Take Home Final Distributed
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Finals Week Final Exam
Final Exam - T.B.A.



